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• Moving matters to all of us

• Together we can design movement back into life

• We all have a part to play

Why a movement for movement?



Why moving matters...



Doing things differently – why?

Previous approaches had limited impact at population scale.
A new approach was needed to address inactivity and inequality.

Data: Taking Charge 2016, GM Moving Strategy 2017

Inactivity 
costs £26.7m 

per year

Inactivity rises to 
33.9% in lowest 
income groups

55% 
of people in Greater 

Manchester want to be 
more physically active



What is the mission?
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Inequality 
Exclusion

Inactivity
Injustice
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Equality, equity and justice

©: @RestoringRacialJustice



GM Moving Mission:
To lead, support & connect 
a GM system that supports 
healthy people & planet

Vision:
A thriving planet that 
supports active lives for all

Increasing focus on environmental 
sustainability



How? Doing the work in the culture layer
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National Evaluation and Learning: 
Creating the conditions for people to be more active 

Likelihood of 
sustainable 

impact

Ease of 
implementation

Integrating physical activity 
across sectors

Strengthening community and 
individual capacities

Tackling structural inequalities

Adapted from Sport England National Evaluation and Learning Partnership, 2023



How? 
Learning, aligning and connecting across spatial layers (place)





What is changing and how do we know?

Decrease in number of inactive children & adults

Narrowing of inequalities in inactivity

Increasing positive experiences of children & young people

Increase in number of active children & adults

Increasing system maturity across 
five enablers for increasing activity 
level (the conditions for change)

Closing inequality gaps between places and groups

Traces of change in language and culture, ideology, belief, worldview

Tracking the pooling & targeting of resources to meet greatest need

Decreasing inactivity in target neighbourhoods
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Source: Sport England, Adult Active Lives Survey – Updated: April 2025

Inactivity Levels – Adults*
Greater Manchester

*inactive for adults is defined as less than 30 minutes a week of moderate intensity physical activity (Sport England, Active Lives Survey)
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Inequalities across participation

Source: Sport England, Adult Active Lives Survey – Updated: April 2025

Twice in the last 28 days by activity type- Baseline and Pre-pandemic recovery

Only sporting and 
fitness activities 
have seen an 
increase in the last 
12 months.

All walking similar to 
pre-pandemic (2018-
19) levels and 4.1% 
higher than baseline.
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Inequalities across participation

Source: Sport England, Adult Active Lives Survey – Updated: April 2025

Twice in the last 28 days by activity type- Baseline and Pre-pandemic recovery

Walking for leisure up 5.8% since baseline but returning to pre-pandemic (2018-19) levels. 
Cycling remains down over the long term.
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Ramblers

TfGM & 
Bee 

Network

Planning 
& policy 

responses

GM 
Walking 

Voice

GM and 
local trails, 

groups

GM 
Walking 
Festival

GM & High Peak Ramblers: 
Current and forthcoming partnerships, influence 
and local delivery 

GM 
Leisure 
Walking 

plan

Cyan 
Lines

Live 
Well
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